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A Research on E-Commerce of Traditional Retailers’ Fresh Produce Based
on Customer Delivery Value Theory
KE Chun-yuan

Department of Economic management Maoming vocational and Technical college Maoming 525000 China

Abstract In the field of E—commerce fresh produce retailing has always been the biggest obstacle to overcome.Of more than 4 000
domestic retailers of fresh produce the majority are in the red.Another feature is that fresh produce retailing either traditional or on—
line is directly facing its consumers and considerably influenced by customer delivered value theory.[Purpose| Therefore the paper at—
tempts on the theoretical base to resolve the managerial problems from the perspective of customer satisfaction.[Methodology| The pa-—
per unfolds framed in terms of this theory sorting out the evaluation index system of the core competitiveness of the traditional retail
supermarkets to develop the fresh agricultural produce.Iln the meantime various system analysis approaches were employed such as
analytic hierarchy process and fuzzy comprehensive evaluation method the purpose of which is to construct the competitiveness index
model and its evaluation and to apply into empirical case studies.[Results] The results showed that in the F~-B—CS “Farm-Business—
Convenience Stores” industry chain model customer satisfaction could be effectively improved.The model as such was proven suitable
for traditional retail supermarkets in the “Internet+” background.[Conclusion|This paper concludes by positioning the desired value of
the fresh produce retailers’ target market it is in the optimal interest of traditional hypermarkets to do fresh produce retailing in that
they are more effective in the supply chain management.The paper also discovers the primary question of local fresh produce retailers
as lack of diversity.
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